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Retail analyst quits
Street for solo gig

By SUZANNE KAPNER

Over the course of two
decades, research analyst
Dana Telsey, who until
recently was a senior
managing director at Bear
Stearns, has become a fix-
ture in the retail world.

Whether scouring the
aisles of specialty stores,
or delivering an 3assess-
ment of monthly sales fig-
ures on CNBC, Telsey,
whose girlish face is
framed by brown bangs
that belie her 43 years, has
begome a constant in an
industry that is almost de-
fined by change.

Now, however, it is Tel-
sey who has made a
change that could either
spell the end of her prom-
inence or take her career
to new heights.

Earlier this month, Tel-
sey left the mothership of
Big Wall Street research
and opened her own shop,

the Telsey Advisory
Group.
Independent  research

shops have gained popu-
larity, as an antidote to
the conflicts of interest
unearthed by Attorney
General Eliot Spitzer's in-
vestigations into and sub-
sequent settlements with
large Wall Street banks.

Without the constraints
of investment banking and
trading clients, who subsi-
dize the research depart-
ments at large banks, in-
dependent research shops
could focus on producing
high-quality analysis for
which investors would be
willing to pay a premium
— or so the thinking goes.

Im reality, the indie
shops are finding the
going more difficult.

Though mutual funds
and hedge funds privately
bemoan the decline in the
quality of Wall Street re-
search, many are unwill-
ing to pay for something
that they still get for free.

A number u?indiﬂ shops
have recently closed their
doors, including Wariant
Research and the Inde-
pendent Research Group.

“It's true you pay noth-
ing for big-firm research,
but you get a commodi-
tized product that is not
really adding any value,”
said Telsey, who often
was ranked among Wall
Street's best analysts.

As for the particulars of
her business, Telsey was
secretive, saying only that
she has started tfo meet
with potential clients. She
plans to offer three levels
of a subscription-based
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service that would in-
clude online access to fin-
ancial models that clients
could customize on their
desktops.

Retail Analysis
Former Position:
Managing Partner,
Bear Stearns :

Current Position:
i Owner, boutique
retail research shop

Awards:
TheStreet.com's
| No.1apparel retail
analyst, 2000

All-American
ResearchTeam, 2000 &

Philosophy:
Free research adds
little value

RISK TAKER: Successful Wall Street analyst Dana Telsey is striking out on her own.

target, a client instantly
knows whether we thin
there is walue in the
stock,” she said.
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Another innovation:
Telsey is replacing stan-
dard “buy” and “sell” rat-
ings with price targets.
“By looking at the price



